










This	 paper	 aims	 to	 (1)	 compare	 implementation	 considerations	 and	 challenges	 for	metal	 and	polymer	
rapid	manufacturing	 (i.e.	 the	use	of	 additive	manufacturing	 technologies	 for	 final	 part	 production)	 for	
mass	 customisation	 and	 (2)	 derive	 decision	 trees	 for	 firms	 seeking	 to	 implement	 such	 an	 approach.	
Implementation	data	from	10	case	studies	from	the	dental	and	hearing	aid	industries	has	been	captured	
and	used	as	 the	basis	 for	 the	comparison	and	design	of	 the	decision	 trees.	Our	objective	 is	 to	provide	
evidence	on	the	use	of	additive	manufacturing	technologies	as	enablers	for	mass	customisation	and	to	
provide	practitioners	in	industry	with	guidelines	for	decision-making	on	how	to	install	and	ramp-up	mass	
customisation	 production	 with	 these	 technologies.	 Common	 considerations	 and	 challenges	 for	 both	

















Mass	 customisation	 (MC)	 –	 i.e.	 the	 production	 of	 individualised	 objects	 at	 mass	 production	
levels	–	can	be	realised	through	recent	advances	in	the	performance	of	additive	manufacturing	
(AM)	technologies	(Deradjat	and	Minshall,	2017;	Fogliatto	et	al.,	2012).	These	advances	enable	
the	 direct	 production	 of	 objects	 using	 AM,	 and	 this	 application	 of	 AM	 is	 known	 as	 ‘rapid	
manufacturing’	 (RM).	 The	 reason	 why	 RM	 is	 said	 to	 enable	 MC	 stems	 from	 the	 inherent	
advantages	 offered	 by	 AM	 technologies	 such	 as	 superiority	 in	 customisation	 and	 production	
flexibility	 (Weller	 et	 al.,	 2015).	 However,	 to	 date	 there	 have	 been	 very	 few	 successful	
applications	of	RM	for	MC	(Fogliatto	et	al.,	2012;	Mellor	et	al.,	2014;	Sandström,	2015)	and	as	a	
result,	knowledge	of	the	implementation	process	of	successful	RM	systems	that	realise	MC	has	










for	 mass	 customisation.	 ‘True’	 mass	 customisation	 (MC)	 has	 to	 fulfil	 the	 requirement	 of	
providing	 highly	 individualised	 products	 at	 high	 output	 numbers	 (Piller,	 2008).	 Two	 most	
successful	 areas	have	been	dental	 and	hearing	 aid	 applications	 (Deradjat	 and	Minshall,	 2015;	
Mellor,	2014).	Building	on	the	work	of	Deradjat	and	Minshall	(2017)	that	focused	specifically	on	
metal	 RM	 implementation	 for	 MC	 in	 the	 dental	 industry,	 this	 paper	 seeks	 to	 develop	 more	
generalised	and	detailed	instructions	on	how	to	implement	RM	for	MC.	In	addition,	in	order	to	
cover	the	most	relevant	AM	process	for	MC,	comparable	insights	for	polymer	RM	cases	for	MC	
need	 to	 be	 established.	 One	 of	 the	 most	 promising	 applications	 for	 this	 type	 of	 AM	 is	 the	
hearing	 aid	 industry	 as	 indicated	 by	 Sandström	 (2015).	 The	 hearing	 aid	 industry	 provides	 an	
appropriate	number	of	companies	that	have	successfully	implemented	RM	for	MC	to	warrant	an	
in-depth	analysis	similar	to	the	one	carried	out	by	Deradjat	and	Minshall	(2017).	
Our	 research	targets	gaps	 in	 literature	on	MC	enablers	by	providing	an	understanding	of	how	
enterprises	 implement	metal	 and	 polymer	 RM	 for	MC.	 There	 is	 a	 distinct	 lack	 of	 research	 in	














be	 presented	 according	 to	 the	 framework	 categories	 of	 strategic,	 technical,	 operational,	









Rapid	Manufacturing	 describes	 the	 use	 of	 Additive	Manufacturing	 technologies	 for	 the	 production	 of	
final	parts.	According	to	Hopkinson	et	al.	(2006,	p.1),	it	is	defined	as:		
“the	 use	 of	 a	 computer	 aided	 design	 (CAD)-based	 automated	 Additive	 Manufacturing	 process	 to	
construct	parts	that	are	used	directly	as	finished	products	or	components”.		
Additive	Manufacturing	(AM)	is	defined	as:	









RM	 evolved	 from	 Rapid	 Prototyping,	 which	 describes	 the	 creation	 of	 prototypes	 through	 AM.	 Rapid	
Prototyping	 was	 first	 deployed	 in	 the	 1990s	 (Atzeni	 et	 al.,	 2010).	 Over	 time	 AM	 technologies	 have	
evolved	 to	 realise	 the	 production	 of	 moulds	 and	 tooling	 inserts	 (Pham	 and	 Dimov,	 2001).	 Increased	











































In	 particular,	 the	 benefit	 of	 design	 customisability	 has	 been	 said	 to	 realise	 the	 production	 strategy	 of	
Mass	 Customisation	 (MC)	 (Fogliatto	 et	 al.,	 2012).	 However,	 the	 literature	 on	 RM	 for	MC	 (such	 as	 the	
work	by	Reeves	et	al.	 (2011)	and	Gibson	et	al.	 (2010))	either	merely	describe	potential	applications	or	
enumerate	 existing	 applications	 without	 providing	 in	 depths	 technical	 and	 industrial	 insights.	 Only	
Deradjat	and	Minshall	(2017)	provide	a	framework	of	RM	for	MC	implementation	derived	from	in-depth	





research	 takes	 a	more	 industry	 centric	 view	and	does	not	 provide	 sufficient	 data	 to	 capture	 technical	
implementation	aspects.	In	light	of	the	foundational	work	on	the	implementation	of	RM	for	MC	provided	
by	Deradjat	and	Minshall	 (2017),	 there	 is	a	need	 to	supplement	 the	data	base	 for	polymer	RM	and	 to	




strategy	 of	 realising	 the	manufacture	 of	 customised	 objects	 at	mass	 production	 level.	 The	 concept	 is	
based	on	Hayes	and	Wheelwright's	(1979)	product	process	matrix	(Duray,	2011).	MC	represents	a	hybrid	
version	of	one-off	and	mass	production.	Within	the	product	process	matrix	illustrated	in	Figure	2,	MC	is	






‘Customisation’	 denotes	 the	 input	 of	 the	 customer	 during	 the	 design	 process	 (Lampel	 and	Mintzberg,	
1996).	According	to	Lampel	and	Mintzberg	(1996),	there	are	varying	degrees	of	customisation	spanning	
from	 the	 highest	 degree	 of	 customisation,	 namely	 ‘pure	 customisation’,	 and	 ‘standardised	
customisation’.	 In	 literature	 there	 is	 no	 prescribed	 level	 of	 customisation	 and	production	 volume	 that	
defines	MC	 (Bateman	and	Cheng,	 2006).	 Some	 scholars	 believe	 that	MC	only	 exists	 if	 the	 customer	 is	
able	 to	 completely	 customise	 the	 product	 in	 every	 aspect	 (Silveira	 et	 al.,	 2001).	 Others	 such	 as	









noted	 advances	 of	 RM	 within	 recent	 years,	 there	 is	 a	 need	 to	 study	 how	 AM	 technologies	 can	 help	
realise	MC.	Weller	et	al.	 (2015)	 support	 this	endeavour	by	suggesting	 that	AM	allows	an	enterprise	 to	
increase	 profits	 by	 capturing	 value	 through	 flexible	 production	 of	 customised	 objects.	 Deradjat	 &	
Minshall	 (2017)	propose	a	 framework	 for	 implementation	of	RM	 for	MC	 taking	 into	account	 strategic,	








and	 unique	 objects	 at	 output	 levels	 characteristic	 of	mass	 production.	 Each	 product	 is	 different	 from	
another	in	shape	and	size.	
Our	 review	 has	 revealed	 that	 with	 the	 benefits	 and	 advances	 of	 AM	 technology,	 RM	 can	 become	 an	
enabler	for	MC.	While	there	is	research	on	RM	and	MC,	there	is	a	lack	of	research	where	and	how	these	
two	 fields	 intersect.	 This	 paper	 seeks	 to	 build	 on	 the	 foundations	 provided	 by	 Deradjat	 and	Minshall	
(2017)	and	extend	them	to	create	detailed	instructions	of	how	RM	for	MC	can	be	realised.	This	research	






The	 first	 ‘pre-installation’	 phase	 comprises	 all	 variables	 pertaining	 to	 the	 success	 or	 failure	 of	 the	
implementation	process.	In	the	second	phase,	the	installation	and	commissioning	phase,	a	working	order	




PRE-INSTALLATION INSTALLATION AND COMMISSIONING
POST-
COMMISSIONING




The	 research	 is	 divided	 into	 two	 parts.	 Firstly,	 an	 in-depth	 analysis	 of	 the	 hearing	 aid	 industry	 was	
conducted	 in	 an	 identical	 manner	 as	 carried	 out	 by	 Deradjat	 &	 Minshall	 (2017).	 The	 results	 are	
summarised	in	a	table	at	the	beginning	of	each	sub-chapter	in	section	4	(e.g.	Figure	6Figure	6)	together	
with	 the	 relevant	 insights	 from	 Deradjat	 &	 Minshall	 (2017).	 This	 serves	 the	 purpose	 of	 enhancing	
understanding	 of	 RM	 for	 MC	 to	 include	 polymer	 RM	 applications	 allowing	 for	 more	 generalised	
conclusions.	A	within-case	analysis	and	a	subsequent	cross-case	analysis	identified	challenges	that	were	
reoccurring	among	the	majority	of	the	polymer	RM	cases.		
Secondly,	 the	 research	 results	 for	metal	 and	polymer	RM	are	 compared	and	provide	 the	basis	 for	 the	
formulation	 of	 decision	 trees	 for	 the	 implementation	 of	 RM	 for	MC.	 These	 decision	 trees	 are	 derived	
primarily	from	the	data	provided	in	our	cases,	i.e.	from	interviews,	production	data	and	literature.	While	




design	 is	most	appropriate.	A	multi-case	design	has	been	chosen	 to	enable	 inter	case	comparison	and	
robustness	and	generalisability	of	 the	 findings	 (Herriott	and	Firestone,	1983).	Since	 the	paper	seeks	 to	
analyse	several	aspects	 in	order	to	capture	a	comprehensive	picture	of	 implementation	of	RM	for	MC,	
multiple	 units	 of	 analysis	 are	 required	 with	 an	 embedded	 multi-case	 study	 design	 according	 to	 Yin	
(2009).	Four	companies	from	the	hearing	aid	industry	are	analysed.	The	framework	provided	by	Deradjat	
&	Minshall	 (2017)	will	 serve	the	purpose	of	providing	a	structure	 for	 the	data	gathering	phase	and	for	
deriving	 decision	 trees	 for	 the	 implementation	 of	 RM	 for	 MC.	 The	 framework	 categories	 comprise	
corporate	 strategy,	 technical	 (overall	 RM	process,	 process	 front-end,	 AM	machine,	 process	 back-end),	
operational,	 organisational	 and	 external	 considerations.	 In	 order	 to	 ensure	 comparability	 of	 results	
between	 this	 research	 and	 the	 insights	 from	 the	 hearing	 aid	 industry	 and	 the	 dental	 industry	 from	
Deradjat	&	Minshall	(2017),	the	same	data	acquisition	methodology	was	used.	
A	wide	 range	of	 data	 sources	 have	been	utilised.	 In	 each	 case,	 production	data	 and	publicly	 available	
financial	data	from	annual	reports	and	government	databases	have	been	processed,	supplemented	with	
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4 Results and discussion 
The	 challenges	 involved	 with	 the	 implementation	 of	 RM	 for	 MC	 gathered	 from	Minshall	 &	 Deradjat	
(2017)	 and	 four	 cases	 from	 the	 hearing	 aid	 industry	 are	 presented	 in	 this	 section.	 Based	 on	 these	
insights,	decision-making	trees	of	how	to	implement	RM	for	the	following	five	categories	as	identified	by	
Mellor	 (2014)	 and	 Deradjat	 and	 Minshall	 (2017)	 are	 synthesised.	 Figure	 5	 illustrates	 the	 different	





research	 question.	 Each	 subsequent	 section	 starts	 with	 an	 identification	 of	 considerations	 that	 have	
been	deemed	relevant	for	each	framework	category.	Each	of	these	are	then	compared	with	each	other	
for	both	metal	and	polymer	RM	for	MC.	Only	considerations	that	have	occurred	in	the	majority	of	cases	
were	captured	 in	 the	 following	sections.	This	 rational	of	data	analysis	 corresponds	 to	 the	 logic	of	how	
data	was	captured	by	Deradjat	&	Minshall	(2017)	for	metal	RM/dental	cases.	Such	a	uniform	way	of	data	
analysis	ensured	comparability	of	 results.	Decision-making	 trees	are	 then	derived	 for	each	 sub-section	























to	 first	 determine	 their	 key	 objectives	 and	 then	 to	 verify	 whether	 AM	 is	 in	 line	 with	 their	 business	




observed	 in	 the	 hearing	 aid	 cases.	 Additionally,	 RM	 for	 MC	 offered	 the	 advantage	 of	 high	 process	
consistency	compared	to	traditional	manufacturing	processes	(e.g.	casting).	The	investigated	cases	show	
that	these	can	comprise	higher	production	scalability,	better	process	consistency,	better	design	freedom,	
better	 integration	 possibilities	 with	 digital	 production,	 cost	 advantages	 and	 superior	 production	
flexibility.		
As	 a	next	 step,	 companies	have	 to	decide	whether	 they	would	 like	 to	be	 first	 to	 adopt	RM	 for	MC	or	
whether	 they	 like	 to	 follow	 at	 a	 later	 point	 in	 time.	 For	 the	 later	 option,	 they	 have	 to	 execute	 a	
comprehensive	 technological	 assessment	 of	 available	 components	 and	 adopt	 the	 best	 possible	 RM	
systems	on	the	market.	If	companies	are	the	first	to	apply	RM	for	MC	in	their	respective	field,	they	will	
have	 to	 determine	whether	 they	 can	 cope	 financially	with	 the	 high	 up-front	 costs	 and	 risk	 of	 failure.	
Should	 the	 costs	 and	 risks	 be	 acceptable,	 they	 will	 have	 to	 proceed	 to	 test	 whether	 technical,	





the	 first-mover	company	can	decide	to	keep	the	knowledge	or	 IP	 internal	and	try	 to	 leverage	AM	as	a	
competitive	advantage	as	in	the	case	of	Siemens	(Lieberman	and	Montgomery,	1988).	A	second	option	is	
to	patent	and	license	elements	of	the	process,	material,	etc.	This	option	allows	income	through	royalty	
fees,	 awareness	 of	 the	 market	 and	 opportunities	 for	 collaboration	 with	 software	 companies,	 AM-	
machine	 and	material	 providers.	 A	 third	 option	 is	 to	 file	 patents	 and	not	 to	 license	 the	 IP	 in	 order	 to	
ensure	 a	 competitive	 advantage.	 This	 practice,	 however,	 has	 not	 been	 observed	 in	 any	 of	 the	 case	
companies.	If	the	upfront	R&D	costs	are	not	affordable	for	an	enterprise	seeking	to	apply	RM	for	MC	first	
in	 their	 field,	 it	 needs	 to	 verify	 the	 feasibility	 of	 collaborations.	 Without	 collaborations,	 RM	 for	 MC	
implementation	is	not	realisable	at	this	stage.	Should	collaborative	work	be	possible,	an	evaluation	of	the	
risks	has	to	be	executed.	Data	sensitivity	and	high	failure	potential	can	terminate	further	deliberation.	If	










































































































4.2 Technological factors 
4.2.1 Overall process 
For	 the	 technological	 overall	 process	 considerations,	 setting	 up	 a	 production	 planning	 system	 and	





case	 companies	 spent	 significant	 resources	 on	 ensuring	 that	 the	 process	 is	 consistent.	 This	 includes	
adaptations	 of	 front-end,	 AM	 machines,	 post-processing	 and	 operational	 factors.	 The	 example	 of	
Company	 4	 which	 already	 had	 a	 consistent	 RM	 (SLA)	 for	 MC	 production	 system	 in	 place	 and	 which	
refused	to	switch	to	a	cheaper	and	more	accurate	AM	process	(DLP)	illustrates	the	high	level	of	resource	
input	 required	 to	 establish	 a	 consistent	 RM	 for	 MC	 process.	 Considering	 the	 importance	 of	 process	
consistency	for	the	success	of	RM	for	MC	implementation,	companies	seeking	to	implement	RM	for	MC	
in	other	 industries,	will	have	to	spend	a	significant	amount	of	 resources	to	ensure	process	consistency	
and	product	 traceability:	More	specifically,	 this	entails	 the	successful	synchronisation	of	 front-end,	AM	
machine	and	back-end	factors.	The	scope	of	resources	to	be	spent	on	this	endeavour	depends	heavily	on	
the	technology	maturity	of	each	of	these	components	as	observed	in	the	case	studies.	Figure	7	depicts	
the	 decisions	 and	 actions	 that	 have	 to	 be	 taken	 into	 account	 regarding	 the	 overall	 process	 when	
implementing	RM	 for	MC.	 In	 the	pre-installation	and	 installation	phase,	 it	 is	 crucial	 to	determine	how	
much	adaptation	each	 technological	 component	 requires.	 In	most	 cases,	 especially	when	 technologies	
were	not	mature	 enough	 for	 an	 application,	 attaining	process	 consistency	 required	 collaboration	with	
external	parties.	Costs	of	operating	RM	for	MC	varies	depending	on	the	AM	process	used	and	the	level	of	
design	that	a	company	executes.	For	polymer	processes,	all	cases	show	a	cost	distribution	of	50%,	25%	
and	 25%	 respectively	 for	 front-end,	 AM	machine	 related	 and	 back-end	 factors	 in	 all	 implementation	
phases.	For	metal	AM,	this	distribution	is	higher	for	back-end	factors	with	35-40%	and	significantly	lower	
for	 front-end	 ones.	 Companies	 seeking	 to	 implement	 polymer	 AM	 have	 to	 be	 aware	 that	 product	
handling	can	present	a	challenge	during	all	implementation	stages	since	the	part	leaves	the	AM	machine	






Pre-installation, installation	phase • Setting	up	a	production	planning	system	and	product	identification	system	was	
considered	a	challenge	and	crucial	for	the	successful	implementation	of	RM	for	MC X X
• Ensuring	process	consistency	was	a	major	challenge X X






4.2.2 Front-end  
For	 front-end	 considerations,	 both	 companies	 in	 the	 hearing	 aid	 sector	 and	 the	 dental	 sector	 had	 to	
collaborate	 with	 software	 providers	 or	 machine	 producers	 to	 develop	 software	 during	 the	 pre-
installation	phase	and	installation	phase	(Table	4).	3Shape	software	reduced	file	preparation	steps	from	












































































steps	 that	 can	be	automated	needs	 to	be	ascertained.	With	a	 low	degree	of	 automation	with	existing	
front-end	 technologies,	 collaborations	 and	 development	 with	 software	 companies	 can	 potentially	
increase	 automation.	 Should	 the	 analysis	 yield	 a	 high	 level	 of	 attainable	 automation,	 only	 the	
appropriate	front-end	technology	remains	to	be	chosen.	 If,	however,	front-end	processes	are	generally	
not	automatable,	outsourcing	 to	 lower	wage	countries	 could	enhance	economic	viability	of	 an	RM	 for	
MC	 concept.	 Weighing	 the	 cost	 of	 these	 outsourced	 front-end	 services	 is	 crucial.	 During	 all	
implementation	phases,	it	is	important	to	account	for	and	control	the	tolerance	stack-up	that	may	occur	







Pre-installation, installation	phase • Co-development	of	software	and	collaboration	with	software	providers	and	machine	
manufacturers	was	necessary X X


















































































































challenges	 to	 implementers	 of	 RM	 for	 MC	 (Table	 5).	 For	 polymer	 RM	 for	 MC,	 machine	 ‘openness’	




Thus,	 in	 the	 pre-installation	 and	 installation	 phase	 it	 is	 crucial	 to	 first	 narrow	 down	 the	 potential	 AM	
process	type	based	on	material	that	 is	to	be	used,	the	required	product	quality	and	accuracy,	speed	of	
production	 and	 flexibility,	 cost	 and	 maintenance	 aspects	 (Figure	 9).	 If	 appropriate	 machines	 are	
available,	full	working	solutions	would	be	preferable	as	it	significantly	shortens	implementation	time	(as	
was	observed	in	Company	B	by	Deradjat	and	Minshall	(2017)).	If	such	solutions	are	not	available,	the	
number	 of	 adaptations	 have	 to	 be	 determined,	 specifically	 regarding	 raw	 material	 and	 the	 chosen	
process.	A	 cost	benefit	 analysis	 should	be	executed.	Another	 subsequent	 consideration	 that	has	 to	be	
taken	 into	 account	 is	 the	 above	 identified	 degree	 of	machine	 ‘openness’.	 An	 open	 system	 allows	 for	
potential	cost	savings	by	cheaper	raw	material	or	maintenance	services	from	third	parties.	However,	it	is	
important	 to	 note	 that	 cheaper	material	may	 result	 in	 inconsistent	material	 quality.	 Deriving	material	
from	machine	suppliers	directly	often	ensures	consistent	levels	of	quality,	as	observed	in	both	metal	and	
polymer	RM	cases.	In	some	cases,	it	can	be	possible	to	negotiate	an	open	system	platform	with	the	AM	
machine	provider	 if	 the	order	volume	has	a	 certain	 size.	During	all	 implementation	 stages,	 it	 is	 crucial	
that	a	 company	 implementing	metal	RM	for	MC	has	 to	account	 for	 the	 fact	 that	 some	machines	have	












































































































one	of	 the	most	 challenging	 factors	 that	were	present	 in	both	 industries	 regarding	back-end	variables	











water	 jet	was	applied	 to	simply	 remove	support	material.	These	challenges	 for	polymer	RM,	however,	





thus	 establish	 a	 product	 and	 support	 removal	 procedure	which	 requires	 labour	 (Figure	 10).	 Secondly,	
they	need	to	set	up	a	heat	treatment	step	for	annealing	for	some	applications.	It	is	important	to	acquire	
the	appropriate	oven	and	to	ascertain	the	appropriate	annealing	parameters	which	vary	depending	on	
the	 batch	 and	 product	 sizes.	 Lastly,	 mechanical	 post-processing	 requires	 trained	 personnel	 and	
tools/machinery.	As	discussed	above,	during	all	implementation	stages,	it	is	necessary	to	reduce	the	risk	
of	 employee’s	 damaging	 parts	 during	 the	 removal	 and	 mechanical	 post-processing	 step	 by	 ensuring	
appropriate	 training.	 For	polymer	AM	processes,	 the	post-processing	 steps	vary	depending	on	 the	AM	
process	 and	 the	 products	 produced.	 Hence,	 there	will	 be	 no	 further	 elaboration	 on	 the	 specific	 post-






Pre-installation, installation	phase • Setting	up	a	post-processing	system	was	one	of	the	most	challenging	actions	in	the	
implementation	process X X
Post-commissioning	phase • -

































































































Operationally	 setting-up	 a	 production	 planning	 system	 was	 a	 challenge	 for	 all	 companies	 in	 both	
industries	during	 the	pre-installation	and	 installation	phase	 (Table	7).	 Short-delivery	 times	of	products	
during	 all	 implementation	 phases	 and	 fluctuating	 daily	 demand	 put	 strain	 on	 production	 planning	
throughout	 all	 implementation	 phases.	 For	 larger	 companies,	 synchronisation	 of	 global	 production	
presented	an	additional	challenge.	Companies	in	the	hearing	aid	industry,	for	instance,	utilised	cheaper	
labour	 in	 China	 and	 Ukraine	 to	 execute	 the	 file	 design	 and	 preparation,	 which	 accounted	 for	 50%	 of	
production	costs.	Production	on	AM	machines	was	subsequently	executed	in	the	US	or	EU.	Additionally,	




Based	 on	 the	 identified	 challenges	 and	 the	 contextual	 insights	 gained	 from	 the	 cases,	 the	 following	
implementation	 tree	 can	be	derived	 for	operational	 considerations	 (Figure	11).	 Firstly,	 during	 the	pre-
installation	 and	 installation	 phase,	 it	 is	 crucial	 to	 determine	 the	 type	 of	 demand	 that	 the	 enterprise	
seeking	to	implement	RM	for	MC	is	facing:	Should	there	be	stable	and	predictable	demand,	maximising	
machine	 utilisation	 and	 delaying	 production	 in	 favour	 of	 maximising	 a	 production	 batch	 is	 advised.	
Additionally,	 if	 the	 demand	 is	 large	 enough,	 utilising	 an	 AM	machine	with	 a	 large	 build	 platform	 can	
increase	 production	 efficiency.	 During	 all	 implementation	 phases,	 AM	 production	 should	 be	 executed	














Pre-installation, installation	phase • Setting	up	a	production	planning	system	was	considered	a	challenge	and	crucial	for	
the	successful	implementation	of	RM	for	MC X X
Post-commissioning	phase • -



























































































































of	 qualified	 personnel	 could	 present	 a	 limitation	 for	 production	 ramp-up	 in	 the	 post-commissioning	
phase.	 This	 was	 less	 relevant	 for	 the	 hearing	 aid	 companies	 as	 all	 of	 the	 case	 companies	 were	 large	







aspects	 involved	 with	 the	 implementation	 of	 RM	 for	 MC	 (Figure	 12).	 During	 the	 pre-installation	 and	
installation	phase,	implementers	need	to	evaluate	their	existing	human	resources	and	ascertain	whether	
these	are	sufficient	or	re-trainable.	Should	they	be	re-trainable	the	cost	and	time	required	for	retraining	
should	 be	 assessed.	 Additionally,	 it	 is	 important	 to	 note	 that	 in	 later	 stages	 of	 the	 implementation	
process,	 i.e.	 the	post-commissioning	phase,	 it	 can	be	a	 challenge	 to	expand	 the	product	portfolio	 into	
areas	 in	 which	 the	 retrained	 personnel	 has	 no	 knowledge.	 This	 was	 observed	 for	 certain	 dental	
companies	which	retrained	dental	technicians	and	had	difficulties	expanding	their	product	lines	into	non-






Pre-installation, installation	phase • Human	resources:	Retraining	and	acquiring	employees	with	more	technical	and	CAD	
knowledge	was	a	challenge	 X X
Post-commissioning	phase • Availability	of	human	resources	can	present	a	limiting	factor	for	production	scale-up X

























































































































Similarly,	 it	 is	 important	to	be	aware	of	the	size	and	capabilities	of	a	company	when	implementing	RM	
for	MC.	Large	companies	can	utilise	 internal	 resources	and	knowledge	to	execute	the	 implementation.	
Due	to	the	bureaucratic	nature	of	larger	enterprises,	it	is	thus	essential	to	have	high	level	management	
drive	the	implementation	of	RM	for	MC.	As	seen	in	the	case	companies,	especially	for	companies	being	
pioneers	 in	 applying	 RM	 in	 their	 industry,	 a	 strong	 drive	 from	 higher	 management	 is	 essential.	 For	
Company	 1,	 senior	 management	 had	 to	 proactively	 support	 and	 initiate	 AM	 implementation	 despite	
initial	 failures.	 For	 smaller	 companies,	 collaboration	with	 AM	machine	 producers,	 software	 providers,	
material	 supplier	 and/or	 competitors	 has	 to	 be	 initiated	 in	 the	 pre-installation	 and	 installation	 phase.	
Financing	options	such	as	leasing	and	collaborative	R&D	supported	by	national	research	initiatives	can	be	
helpful	in	the	implementation	process.		












External	 considerations	 comprised	 the	 need	 to	 collaborate	 with	 software	 providers,	 AM	 machine	
producers	 and	 raw	 material	 suppliers	 during	 the	 pre-installation	 and	 installation	 phase	 in	 order	 to	
implement	 RM	 for	MC	 (Table	 9).	 Companies	 in	 the	 dental	 industry,	 however,	 relied	 on	 collaboration	
throughout	 all	 phases	 firstly	 because	 the	majority	 of	 companies	were	 smaller	 than	 in	 the	 hearing	 aid	
industry	and	secondly	because	there	were	more	product	types	and	materials	 to	research	 in	the	dental	
area.	During	the	early	stages	of	 implementing	AM	products	 in	both	 industries,	customer	acceptance	of	
AM	 products	 needed	 to	 be	 gained.	 In	 both	 industries,	 the	 first	 companies	 to	 implement	 RM	 have	







made	 in	 regard	 to	 external	 considerations	when	 implementing	 RM	 for	MC	 (Figure	 13).	 As	 a	 first	 step	
during	the	pre-installation	and	installation	phase,	it	is	crucial	to	assess	whether	regulatory	requirements	
can	 pose	 a	 challenge	 for	 RM	 production.	 High	 quality	 standards	 and	 regulatory	 approval	 of	 certain	
products	 can	 prevent	 implementation.	 Should	 the	 regulation	 be	 appropriate	 for	 implementation,	
customer	acceptance	of	AM	products	should	be	ascertained	before	production	ramp-up.	In	many	cases,	
as	seen	in	both	the	hearing	aid	and	the	dental	cases,	resources	and	time	have	to	be	spend	to	familiarise	
customers	 with	 the	 quality	 of	 AM	 products	 if	 AM	 has	 not	 been	 applied	 to	 the	 industry	 before.	
Conversely,	 failure	of	 providing	 convincing	product	 quality	 can	 result	 in	 additional	 resources	 and	 time	
required	to	implement	RM	for	MC	as	seen	in	the	cases	of	Company	C	(Deradjat	and	Minshall,	2017)	and	
Company	 1.	 The	 next	 step	 requires	 establishing	 collaboration	 opportunities	 with	 different	 companies	
such	as	scanning,	software,	AM	machine,	material	and	maintenance	suppliers	or	competitors.	Due	to	the	
high	 level	 of	 adaptations	 that	 is	 needed	 to	 create	 a	 successful	 RM	 for	 MC	 system	 collaboration	 is	
essential.	Unless	the	company	already	owns	crucial	parts	required	for	implementation	and	unless	the	risk	
of	 exposing	 sensitive	 data	 is	 perceived	 as	 too	 high,	 collaboration	 is	 unavoidable.	 In	 all	 the	 10	 case	












• Customer	acceptance	of	additively	produced	parts	was	a	challenge	in	the	beginning X X
Post-commissioning	phase • -







































































5 Conclusion and future work  
The	paper	aims	to	improve	the	understanding	of	which	considerations	companies	have	to	account	for	in	
their	 decision-making	 process	 when	 seeking	 to	 implement	 RM	 for	 MC	 for	 the	 most	 common	 AM	
technologies.	Case	 results	 from	the	dental	and	hearing	aid	 industry	have	been	contrasted	and	used	 to	
develop	eight	implementation	decision	trees.		
The	 insights	 from	 the	 case	 studies	 show	 that	 the	 framework	 and	 list	 of	 considerations	 by	Deradjat	&	
Minshall	 (2017)	 are	 valid	 for	 hearing	 aid	 applications.	 Additionally,	 the	 influence	 of	 implementation	
stages	 according	 to	 Voss	 (1988)	 has	 been	 shown	 for	 polymer	 applications.	 This	 is	 illustrated	 by	 the	
identification	 of	 varying	 considerations	 at	 different	 points	 during	 the	 implementation	 process.	 The	
research	found	22	common	considerations	that	were	for	both	metal	and	polymer	applications.	Four	to	
six	 aspects	 for	 both	 dental	 and	 hearing	 aids	 were	 technology	 and	 application	 specific.	 These	 insights	
directly	address	the	research	sub-question	of	identifying	common	considerations	for	metal	and	polymer	
RM.	Based	on	these	insights	and	the	context	of	the	case	studies,	eight	detailed	implementation	decision	
trees	 for	 RM	 for	MC	were	 derived.	 These	 decision	 trees	 represent	 an	 expansion	 of	 work	 initiated	 by	
Deradjat	 &	 Minshall	 (2017),	 Sandström	 (2015)	 and	 Mellor	 et	 al.	 (2014)	 and	 directly	 contribute	 to	
addressing	 the	 main	 research	 question.	 The	 findings	 address	 a	 gap	 in	 literature	 on	 MC	 enablers	 in	
manufacturing	 as	 identified	 by	 Fogliatto	 et	 al.	 (2012)	 by	 providing	 successful	 case	 examples	 and	 by	
increasing	 the	 understanding	 of	 how	 to	 approach	 the	 implementation	 process.	 The	 cases	 from	 the	




in	 industry	 on	 ascertaining	 whether	 RM	 for	 MC	 is	 appropriate	 for	 their	 business	 and	 on	 how	 to	
specifically	implement	RM	for	MC.	Additionally,	it	increases	understanding	of	the	scope	of	applicability	of	
RM	 and	MC	 for	 governmental	 initiatives	which	 have	 suggested	 this	 approach	 to	 strengthen	 domestic	
production	(DFG,	2017;	Innovate	UK,	2016;	The	White	House,	2016).	
There	 are	 limitations	 to	 our	 research	 that	 should	 be	 noted.	 The	 number	 of	 case	 studies	 limits	 the	

















Deradjat,	 D.,	 Minshall,	 T.,	 2017.	 Implementation	 of	 Rapid	 Manufacturing	 for	 Mass	
Customisation.	J.	Manuf.	Technol.	Manag.	28.	
Deradjat,	 D.,	 Minshall,	 T.,	 2015.	 Implementation	 of	 additive	 manufacturing	 for	 mass	
customisation,	 in:	 Pretorius,	 L.	 (Ed.),	 IAMOT	 2015-24th	 International	 Association	 for	





Duray,	 R.,	 2011.	 Process	 Typology	 of	 Mass	 Customizers,	 in:	 Fogliatto,	 F.S.,	 da	 Silveira,	 G.J.C.	
(Eds.),	 Mass	 Customization.	 Engineering	 and	 Managing	 Global	 Operations.	 Springer,	
London,	pp.	29–44.	
Duray,	 R.,	 Ward,	 P.P.T.,	 Milligan,	 G.W.G.,	 Berry,	 W.W.L.,	 2000.	 Approaches	 to	 mass	
customization:	configurations	and	empirical	validation.	J.	Oper.	Manag.	18,	605–625.	
Fogliatto,	 F.S.,	 da	 Silveira,	 G.J.C.,	 Borenstein,	 D.,	 2012.	 The	 mass	 customization	 decade:	 An	
updated	review	of	the	literature.	Int.	J.	Prod.	Econ.	138,	14–25.	







supply	 chain:	Alternative	approaches	 to	 capacity	deployment.	 J.	Manuf.	 Technol.	Manag.	
21,	687–697.	
Hopkinson,	N.,	Hague,	R.,	Dickens,	P.,	2006.	Introduction	to	Rapid	Manufacturing,	in:	Hopkinson,	















Piller,	 F.T.,	 2008.	 Observations	 on	 the	 present	 and	 future	 of	mass	 customization.	 Int.	 J.	 Flex.	
Manuf.	Syst.	19,	630–636.	
Pine,	 B.,	 1993.	 Mass	 customization:	 The	 new	 Frontiers	 in	 Business	 Competition,	 Harvard	
Business	School	Press.	Harvard	Business	School	Press,	Boston.	
Reeves,	 P.,	 Tuck,	 C.,	 Hague,	 R.,	 2011.	 Additive	 Manufacturing	 for	 Mass	 Customization,	 in:	
Fogliatto,	 F.S.,	 da	 Silveira,	 G.J.C.	 (Eds.),	 Mass	 Customization.	 Engineering	 and	 Managing	
Global	Operations.	Springer,	London,	pp.	275–289.	
Ruffo,	 M.,	 Tuck,	 C.,	 Hague,	 R.,	 2007.	 Make	 or	 buy	 analysis	 for	 rapid	 manufacturing.	 Rapid	
Prototyp.	J.	13,	23–29.	
Sandström,	 C.G.,	 2015.	 The	 non-disruptive	 emergence	 of	 an	 ecosystem	 for	 3D	 Printing	 —	









Weller,	 C.,	 Kleer,	 R.,	 Piller,	 F.T.,	 2015.	 Economic	 implications	of	 3D	printing:	Market	 structure	
models	in	light	of	additive	manufacturing	revisited.	Int.	J.	Prod.	Econ.	164,	43–56.	
Westbrook,	R.,	Williamson,	P.,	1993.	Mass	customization:	 Japan’s	new	frontier.	Eur.	Manag.	 J.	
11,	38–45.	
Wohlers,	T.,	Caffrey,	T.,	2016.	Wohler	Report	2016.	Fort	Collins.	
31	
	
Wong,	K.	V.,	Hernandez,	A.,	2012.	A	Review	of	Additive	Manufacturing.	ISRN	Mech.	Eng.	2012,	
1–10.	
Yin,	R.,	2009.	Case	Study	Research.	Design	and	Methods,	4th	ed.	SAGE	Publications,	London.	
	
